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Presenter Notes
Presentation Notes
Let me start with the basics of what the Communications Department does. Our job is to help tell DAV’s story in a way that connects with the public, veterans, and policymakers. We make sure our messaging is consistent across every platform—whether that’s a media interview, a press release, social media, or a major event. And just as importantly, we see ourselves as a partner for you. Our role is to strengthen your voice and amplify the impact of your outreach.”
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Be Active. Be Engaged. Be Informed.
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KEEPING OUR PROMISE TO AMERICA’S VETERANS

*Every department, chapter and
member can help amplify DAV's

DISABLED AMERICAN mission
VETERANS: LIFE-CHANGING S |
SUPPORT FOR THOSE WHO e Communication drives membership,

SERVED volunteerism and awareness

e National provides tools and
v e oo resources—use them

BOOT CAMP-STYLE PROGRAM EQUIPS ‘
HIGHER ED AND BEYOND

», e Stay informed, share stories, and
engage your communities

When Ryan Pavel didn't get accepted to his college of choice
at17 years old, a Marine Corps recruiter redirected his life's Find a DAV location
path.

Contact your nearest DA office. They will
help youfile a claim and stick with you all
through the process, because no veteran
He went onto serve as a linguist and deploy twice to Irag should have to go at t lone.

His time as a Marine was formative in shaping his world

“Instead of licking my wounds and just staying at home, fm
gonna go do something else” Pavel thought at the time.

FIND YOUR NEAREST DAV OFFICE
view,and he knew that once he separated, he wanted to
return to school “with a lot more focus, a lot more drive;” he
Enter Zi
said " o 7
He did an online search for “Arabic, veterans and college; a
non-strategy he doesn't recommend, but that led him to apply
to the University of Michigan. His application was rejected. RELATED LINKS
Panpant “The difference was that, at that point, | had a lot more drive
and | had grown” Pavel said. "And so | called the admissions Join DAY
office Bum Pits
Pavel was told something simple but Important: “You have to show you can be a good student With Membership

that, he took community college classes on base and was conditionally accepted to Michigan, where
he eventually earned his bachelor’s degree. Later, he earned his law degree from the University of
Virginia.



Presenter Notes
Presentation Notes
Today isn't about adding more work to your plate. It's about showing you the tools that already exist to help your department communicate more effectively, support your chapters and promote DAV's mission. The departments that stay active, engaged and informed are the departments that grow. My goal today is to make sure you know where to find these resources and how to put them to work.
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Stay Informed: DAV Magazine

MAGAZINE

*Delivered to members nationwide

e Covers DAV victories, programs and
legislative efforts

e Features volunteer and department
success stories

e Available in print and online


Presenter Notes
Presentation Notes
One of the easiest ways to stay informed is DAV Magazine. It highlights legislative wins, program updates, volunteer efforts and stories from around the country. Reading it regularly gives you content you can share with your chapters, members and local communities. If you're looking for examples of successful outreach, you'll find them here.
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Stay Connected: Social Media

Follow DAV on Facebook, X, Instagram,
LinkedIn and YouTube

e Share national content with local
audiences

. 2 4

e Promote chapter and department
activities

[ e e 2 2 A 4

* Encourage members to engage online

dEN06



Presenter Notes
Presentation Notes
Social media is one of the fastest ways to receive updates and amplify DAV's message. Every share helps expand our reach. If your department doesn't have social media accounts, consider creating them. DAV provides a Social Media Guide with best practices, branding guidance and tips for managing accounts effectively. You don't need to create all the content yourself—simply sharing national DAV content helps keep veterans informed and raises awareness of our mission 
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Build Local Media Relationships

E m NEWS WEATHER SPORTS COMMUNITY MONEY WATCH LIVE
_ , Introduce yourself to local reporters
DAV Program assists veterans with ) )
transportation through special program and a ssignment editors

by D'Andre Lewis | Thu, June 18, 2026 at 4:28 PM i

e Share chapter events and veteran
success stories

e Become a trusted source on veteran
issues

. . .
@ TOPICS:  DISABLED AMERICAN VETERANS DAV TRANSPORT NETWORK ~ VETERANS TRANSPORTATION ~ VOLUNTE' > ° U Se DAV|S P u bI IC Ity G u Id e
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;i IOWA CITY, IOWA — For disabled veterans who need help getting to
medical appointments, a ride can make the difference between receiving
care and missing it. In lowa City, the Disabled American Veterans
organization is working to provide that help through its DAV Transport

,,,,,,,,, NMatinavl, hit tha neaceama ic facina A chavkaca afualiintance


Presenter Notes
Presentation Notes
The best time to build a media relationship is before you need coverage. Reach out to local television stations, newspapers and radio outlets. Introduce yourself as a DAV leader and resource for veteran-related stories. Reporters are always looking for local content, and our members have incredible stories to tell. DAV's Publicity Guide walks you through the process.


MEMBER NEWS

Home . News&Media - Member News

NEWS & MEDIA

> News

Member News

> Videos

> Podaasts

DAV Magazine

Speeches

> Posters

Press Room

Member Leaders Section

Print Share @

Member, Chapter and Department News

We are proud of the hard work f the chapte ities. Whether it's a disaster
relief effort, a local fundraiser or even an about a DAV member,

pt i , send it to:
feedback@dav.org.

‘Thank you for supporting our mission of veterans helping veterans.

Local veterans present POW/MIA poster
and call for justice for the “Forgotten
War” vets

DAV Chapter 63in Cincinnati, Chapter 121 presented the

offcial 2025 POW/MIA National Recognition Day poster o the
3,

y
2025. The poster's theme, "Delivering on Our Nation's
Promise” highlights the day of observance on Friday, Sept. 19,
2025, which honors the over 8,900 Americans still missing
from the Korean and Vietnam Wars. Beyond this recognition,
DAV Chapter 63 is now prioritizing the fight for medical
service equity for Korean War veterans. As part of the DAV's
National Legislative Objectives for 2026, this effort aims to

g

g

P
certficate of recognition.

New DAV chapter opens doors to serve
4,800 Oro Valley veterans

Congratulations to one of our newest chapters! DAV Chapter
39in Oro Valley, Arizona, was chartered on Sept. 17, 2025. It

X families in
Oro Valley and the surrounding areas. Chapter Adjutant Kevin
Karvinen said that DAV views itself as the first stop in a
Veteran's support chain, stressing their commitment to
providing essential, no-cost assistance.

DAV Chapter 20 serves up a delicious tradition and support for vets

*Central hub for department and
chapter operations

e Forms, reports, manuals and
resources

e Marketing and promotional materials

e Important announcements and
updates


Presenter Notes
Presentation Notes
If you only remember one resource from today, remember the Member Leaders section of DAV.org. Nearly everything you need to conduct business can be found there. Forms, reports, officer resources, marketing materials and important updates are all housed in one place. Make it part of your regular routine.


DAV Logos, Branding, Style Resources

LOGO USAGE

The brand kit and the corresponding graphic files have been created with
a wide variety of applications in mind. While flexibility has been built into
the DAV identity, it is important to maintain consistency across usage—
and those who have the right to leverage the DAV brand assets must do
so correctly. For this reason, no changes should be made to any of the
official logo artwork. Instead, select the most appropriate logo artwork
for each specific application of the DAV identity.

APPROVED COLOR APPLICATIONS

KEEPING OUR PROMISE TO

Full-color logo
For use on white backgrounds

\\ DAY

KEEPING OUR PROMISE TO

AMERICA’S VETERANS AMERICA'S VETERANS
Full-color logo (with lightened One-color reverse logo (white/green)
gunmetal grey) ONLY for use on For use on dark backgrounds such as
solid black backgrounds solid gunmetal grey, black or DAV blue

DAY DAY

KEEPING OUR PROMISE TO
AMERICA'S VETERANS KEEPING OUR PROMISE TO

AMERICA'S VETERANS
One-color (all black) logo
For use in one-color applications, Full reverse logo artwork (all white)
such as newspaper advertisements, For use over simple imagery and dark
or over light backgrounds backgrounds

DAV BRAND STYLEBOOK | VERSION 4.0 (UPDATED 7/21)

DAV Brand Stylebook

Official logos and branding assets
Style and usage guidelines
Approved marketing materials

Available on DAV.org


Presenter Notes
Presentation Notes
Please don't recreate DAV logos or use outdated branding. Everything you need is available online. Using approved logos and branding helps maintain a consistent, professional image nationwide and protects the integrity of the DAV brand. 


Branding in

DAV

FULFILLING OUR PROMISES
TO THE MEN AND WOMEN WHO
SERVED OUR COUNTRY

* ok ok ok Kk
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SERVICE. SUPPORT.-ADVOCACY.

FOR VETERANS. FOR THEIR FAMILIES. FOR OUR
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who served. and their families that impact their strengthen their

deserve. lives and futures. communities.
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the Age of Al

e Fast and easy is rarely the answer
e Guidelines should be followed

e Reach out to Comms for assistance

Nothing worth having comes easy.

— Thesdsre Rossevelt —


Presenter Notes
Presentation Notes
We know the temptation is use AI to create artwork for events. Too often, we are mangling our brand. Erodes the brand. What CAN be done—load the stylebook into your platform and use prompts to refine. 


Share Your Success Stories.

*Submit stories to feedback@dav.org

e Member News is updated online
year-round

e Stories are often shared on DAV
social media

e Help showcase department
achievements



Presenter Notes
Presentation Notes
Magazine space is limited and continues to get more competitive. That's why we've expanded our online Member News section. We can publish stories faster, update them throughout the year and often share them through DAV's social media channels. If your department is doing great work, tell us about it. We can't promote stories we don't know about.

mailto:feedback@dav.org
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Earned Media in the Age of Al

* More accurate and usable than
{ graphic art

e “Localize and rewrite”

e Opinion pieces



Presenter Notes
Presentation Notes
Experiment using approved written content and localizing.
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Public Service Announcements

A minute of airtime can help veterans for a

(PSAs)

lifetime

*Easy volunteer activity for
departments

e Build relationships with local stations
e Promote DAV services and programs

¢ Use the Victories for Veterans PSA

e Toolkit


Presenter Notes
Presentation Notes
Here's a volunteer project almost every department can do. Divide your state into regions and assign volunteers to contact television and radio stations. Ask station managers to air DAV PSAs. The toolkit gives you everything you need. These announcements help veterans learn about DAV services while strengthening relationships with local broadcasters.
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Public Service Announcements
(PSASs)

PSA Campaign Summary

9,245,921,697 $89,893,783

Impressions Donated Media Value

. Distributed the new “My Veteran’s Victory” campaign in March with a redistribution in October,
leading up to Veterans Day

. Conducted ongoing pitching and outreach to national television networks, radio stations in top
DMAs, print publications, and out-of-home (OOH) outlets. Notable outreach included:

— Custom thank-you letter and gifts to top OOH contacts
— Inaugural PSA Pitch-A-Thon event in October

Television 149,265 4,462,121,195 $61,236,209
Radio 67,931 248,095,937 $6,803,359
Print 80 6,197,351 $1,329,623
Out-of-Home 5,786 4,474,996,291 $19,302,724
Digital 20,271 54,510,923 $1,221,868

~


Presenter Notes
Presentation Notes
The numbers continue to be impressive…but this is more than just donated value. Every airing is “softening the target” with local audiences. Member survey recently told us an interesting fact—the first impression that new members have of the org has come more from billboards than any other source.


DAV Gaming & Livestreaming

DIV

() twitch.tv/davhg

* Reach new audiences through

livestreaming

* Promote DAV programs and services

* Host charity streams to support DAV


Presenter Notes
Presentation Notes
Gaming and livestreaming aren't just for younger audiences anymore. Veterans of all ages are engaging online. DAV provides resources for members who want to stream, host charity fundraisers or simply talk about DAV during their broadcasts. It's another way to connect with potential members and supporters where they already spend their time.
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Join the DAV Stream Team

DAV Resm=nT e Guest stream on DAV's Twitch

channel

STREAM
STARTING SOON

| e Share chapter and department
activities

0 X n o .| * Grow your audience and promote
e . DAV

e Eligible activities may count toward
LVAP hours



Presenter Notes
Presentation Notes
We're actively recruiting DAV members interested in livestreaming. You don't need to be a professional streamer. If you enjoy talking about DAV, your chapter, volunteer programs or veteran issues, we'd love to work with you. The Stream Team allows members to reach new audiences while helping raise awareness of DAV's mission.


Questions & Discussion

e What communication challenges are
you facing?

e How can YOUR DAV National Comms
Dept. better support your efforts?

e Share best practices and success
stories



Presenter Notes
Presentation Notes
Communication works best when it's a two-way conversation. I'd love to hear what's working in your departments, what challenges you're facing and what additional resources would help you better serve veterans and grow awareness of DAV in your communities.
 


DAV

KEEPING OUR PROMISE TO
AMERICA'S VETERANS

RLewis@DAV.org
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