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• We support DAV’s  mission by shaping 
and amplifying our message.

• Ensure consistency across media, 
speeches, publications, and digital.

• Work directly with leaders to strengthen 
outreach and impact.

Presenter Notes
Presentation Notes
Let me start with the basics of what the Communications Department does. Our job is to help tell DAV’s story in a way that connects with the public, veterans, and policymakers. We make sure our messaging is consistent across every platform—whether that’s a media interview, a press release, social media, or a major event. And just as importantly, we see ourselves as a partner for you. Our role is to strengthen your voice and amplify the impact of your outreach.”



•Every department, chapter and 
member can help amplify DAV's 
mission

• Communication drives membership, 
volunteerism and awareness

• National provides tools and 
resources—use them

• Stay informed, share stories, and 
engage your communities

Be Active. Be Engaged. Be Informed.

Presenter Notes
Presentation Notes
Today isn't about adding more work to your plate. It's about showing you the tools that already exist to help your department communicate more effectively, support your chapters and promote DAV's mission. The departments that stay active, engaged and informed are the departments that grow. My goal today is to make sure you know where to find these resources and how to put them to work.



•Delivered to members nationwide

• Covers DAV victories, programs and 
legislative efforts

• Features volunteer and department 
success stories

• Available in print and online

Stay Informed: DAV Magazine

Presenter Notes
Presentation Notes
One of the easiest ways to stay informed is DAV Magazine. It highlights legislative wins, program updates, volunteer efforts and stories from around the country. Reading it regularly gives you content you can share with your chapters, members and local communities. If you're looking for examples of successful outreach, you'll find them here.



Follow DAV on Facebook, X, Instagram, 
LinkedIn and YouTube

• Share national content with local 
audiences

• Promote chapter and department 
activities

• Encourage members to engage online

Stay Connected: Social Media

Presenter Notes
Presentation Notes
Social media is one of the fastest ways to receive updates and amplify DAV's message. Every share helps expand our reach. If your department doesn't have social media accounts, consider creating them. DAV provides a Social Media Guide with best practices, branding guidance and tips for managing accounts effectively. You don't need to create all the content yourself—simply sharing national DAV content helps keep veterans informed and raises awareness of our mission 



Introduce yourself to local reporters 
and assignment editors

• Share chapter events and veteran 
success stories

• Become a trusted source on veteran 
issues

• Use DAV's Publicity Guide

Build Local Media Relationships

Presenter Notes
Presentation Notes
The best time to build a media relationship is before you need coverage. Reach out to local television stations, newspapers and radio outlets. Introduce yourself as a DAV leader and resource for veteran-related stories. Reporters are always looking for local content, and our members have incredible stories to tell. DAV's Publicity Guide walks you through the process.



•Central hub for department and 
chapter operations

• Forms, reports, manuals and 
resources

• Marketing and promotional materials

• Important announcements and 
updates 

Member Leaders Section

Presenter Notes
Presentation Notes
If you only remember one resource from today, remember the Member Leaders section of DAV.org. Nearly everything you need to conduct business can be found there. Forms, reports, officer resources, marketing materials and important updates are all housed in one place. Make it part of your regular routine.



• DAV Brand Stylebook

• Official logos and branding assets

• Style and usage guidelines

• Approved marketing materials

• Available on DAV.org 

DAV Logos, Branding, Style Resources

Presenter Notes
Presentation Notes
Please don't recreate DAV logos or use outdated branding. Everything you need is available online. Using approved logos and branding helps maintain a consistent, professional image nationwide and protects the integrity of the DAV brand. 



• Fast and easy is rarely the answer

• Guidelines should be followed

• Reach out to Comms for assistance

Branding in the Age of AI

Presenter Notes
Presentation Notes
We know the temptation is use AI to create artwork for events. Too often, we are mangling our brand. Erodes the brand. What CAN be done—load the stylebook into your platform and use prompts to refine. 



•Submit stories to feedback@dav.org

• Member News is updated online 
year-round

• Stories are often shared on DAV 
social media

• Help showcase department 
achievements 

Share Your Success Stories.

Presenter Notes
Presentation Notes
Magazine space is limited and continues to get more competitive. That's why we've expanded our online Member News section. We can publish stories faster, update them throughout the year and often share them through DAV's social media channels. If your department is doing great work, tell us about it. We can't promote stories we don't know about.

mailto:feedback@dav.org


• More accurate and usable than 
graphic art

• “Localize and rewrite”

• Opinion pieces

Earned Media in the Age of AI

Presenter Notes
Presentation Notes
Experiment using approved written content and localizing.



•Easy volunteer activity for 
departments

• Build relationships with local stations

• Promote DAV services and programs

• Use the Victories for Veterans PSA 
Toolkit 

Public Service Announcements 
(PSAs) 

Presenter Notes
Presentation Notes
Here's a volunteer project almost every department can do. Divide your state into regions and assign volunteers to contact television and radio stations. Ask station managers to air DAV PSAs. The toolkit gives you everything you need. These announcements help veterans learn about DAV services while strengthening relationships with local broadcasters.



Public Service Announcements 
(PSAs) 

Presenter Notes
Presentation Notes
The numbers continue to be impressive…but this is more than just donated value. Every airing is “softening the target” with local audiences. Member survey recently told us an interesting fact—the first impression that new members have of the org has come more from billboards than any other source.



• Reach new audiences through 
livestreaming

• Promote DAV programs and services

• Host charity streams to support DAV

DAV Gaming & Livestreaming 

Presenter Notes
Presentation Notes
Gaming and livestreaming aren't just for younger audiences anymore. Veterans of all ages are engaging online. DAV provides resources for members who want to stream, host charity fundraisers or simply talk about DAV during their broadcasts. It's another way to connect with potential members and supporters where they already spend their time.



• Guest stream on DAV's Twitch 
channel

• Share chapter and department 
activities

• Grow your audience and promote 
DAV

• Eligible activities may count toward 
LVAP hours

Join the DAV Stream Team 

Presenter Notes
Presentation Notes
We're actively recruiting DAV members interested in livestreaming. You don't need to be a professional streamer. If you enjoy talking about DAV, your chapter, volunteer programs or veteran issues, we'd love to work with you. The Stream Team allows members to reach new audiences while helping raise awareness of DAV's mission.



• What communication challenges are 
you facing?

• How can YOUR DAV National Comms 
Dept. better support your efforts?

• Share best practices and success 
stories

Questions & Discussion

Presenter Notes
Presentation Notes
Communication works best when it's a two-way conversation. I'd love to hear what's working in your departments, what challenges you're facing and what additional resources would help you better serve veterans and grow awareness of DAV in your communities.
 



RLewis@DAV.org
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